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INFRODUCTHON

Exiznsion has been delined as availing educational epportunities o peeple who would otherwise
have no access 10 them, Exlension systems tvpically constituie communication and cducaion, aimed at
* changing the hehaviour of clientele (Swanson and Claar, 1984:1). ' '

Commubnication is considered a key instrument for cxtension and gencrally involves extensive
use of extension media. According to Roding (1990:41): communicalion requires shared meaning
othorwise the encoding of a message by the sender and its decoding by the receiver would not Jead to
the ended effect on the receiver.

Thus, the strategic ase of communication o induce change in clicntele is dependent, foremost,
on the extent to which meaning is shared between the change agen: and clientele. Wherzus clientele
hehaviour's have generally influenced the choice of communication siratepies and media, experience in
extension has increasingly demonstrated that gender considerations have notbeen adequately addressed.

THE (:ENBDER QUESTION IN EXTENSION

Gender and sex are related although they are not symilar, Female sex is usvally related with
feminine pender while male sex is related with mascoline gender. Sex relers i the penmaent
characienistics of ifdividuals, derived biologically from the ehromescmic composiion during the zarly
stages of human development. Gender, on the uther band, constitutes leavned beliaviour. One isnoi bow
with gender but rather becomes “enpendered” through the process of socialization. Gender 1s thus a
cubural and mental interpretation of sex differences and male-female relations.

A major rale of extension is to influence change in human bebaviour. Sincesociety continuously
reinforces gender roles, extension s contribution Lo this process of socialization cannotbe overemphasized.
Given that gender roles vary with time, place, class, culture and other changing ciccumstances, it is
imponant that exiension messages, media and methods are pender sensitized if exiension 1s to remain
relevaniand dependable for it diverse clientele. Take, forexample, the following ohservation hy Alherti
ahout diversity in pender roles: '

In many pars of Laiin America, particularly indigenous regions of ihe
Andes, women wonk side by side with men in the fields. In other areas
such as Honduras, women arg seldom sgen working in the field beneath
the direct rays of the sun and may well be gmbarrassed if they are seen
Asian women such as those from Bangladesh are rarely ficld workers
while their Indian counterparts gssume Lhe majur rofe in most if not afl
phases of rice productlion. {Albert, 198%:63 emphasis addead),

The African situation posss ils own diversity, However, it is generally acknowledged thar until
tecently, Atrica has demonstrated what can probably be described as the most consisient associstion
between craps and pender. Food crops have typically been grown by women. However some women,
especialiy those near urban areas, have now increasingly delved into cash eropping as well. However,
as revealed by the World Survey on the rele of women in development, change-seeking imitiauves have
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generally apcraLLd undermale domination. Forexample, scicnes and technology has been a male domain
for centurivs. in ihe same way as the church and the military. The exclusion of women may be part of
the rizason why the applications of seientific innovations have been much in favour of men. (Pietila and
Yickors, [99(k22)

Thas. iLis hecoming increasingly apparent that socicly’s acceptance of male dumination has aleo
pervaded development work. Although much lip-service has been paid to the equal participation of
women in ihe hitherto male-dominated development activitics, there has not been much practical
atiempl towards genuine involvement of women. Eide lamenis that although women are indecd
ceonomically relevant; they make a contribation, but their participation 15 overlooked and their base Is
inadequate. No wonder they end up perpetually disadvantaged and serously consteained in productivity
{Eide, 1991:22},

Reseurch, which has been waditionally considered as the basts for extension innovations and
messages, hasnotescaped the entrapments of gender insensitivity. Alberti ohserves thatbRecommendation
domains sensitive 10 gender issues are difficult to develop due 1o scant docomentation of women's
participation in agriculural and farm-related activides in local areas, and... if developed, they are
difficult to immplement {Alherti, 1989:61).

Alherti notes that Facts on the involvement and contribution of women in secondary data reviews
have been generally ‘undetrepresented and that secondary sources such as census data and Iocal
agricultural repotts continue (o ignoie or underestimale female contributions. He further observes that
informal interviews and exploraiory surveys do notreach outwell to womenfolk. The ohservations madc
by Alberti have also been echoed by Wotowier et 2l (1989:89;.

Conventional methods of data collection are based on an ln&dﬂquatc
conceptualization of the role of women that underrepresents their con-
ribations o griculwre. Concepruatly, the identification of the farm as
the unit of observation is problematic becausc it isolates crops and
livestock decisions and activities lrom other productive and social activities.

Operationally it leads to gathering intormation from the farmer, typicglly
the man with social authority over the household (emphasis oury).

The omission or {rivialization of worsen has had far-reaching consequences. Their status, as
summarized ducing the UN Decade for the Advancement of Women, reflects the experiences of women
worldwide:

Womern constitute one-half of the population; peiform two-thirds of the
houses worked, perform two-thirds of the hours worked, are registered as
performing only one-thitd of these hours, receive 10 percent of the
world’s income, and have 1 percent of the world’s property tegistered in
their names (Eide, 1991:221 - 222).

EXTENSION MEIMA AND GENDER SENSITIVILY :
The situation is not any different for extension, Given that science and technology are not value
free and neutral, eatension cannol claim gender neutrality. Eventhough women, visibly or invisibly,
engage in farming operations in larger proportions than men in Developing Countries, fewor women
extension staff cxist. According to Spring:
Worldwide, including Notth America and Europe, only 19 percent of the
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agriculiural exiengion stafl members are women. The average numberof,
female extensionists or Africa is 3 pereent; for Latin Amenca and the
Caribbean it is 14% and for Asia and Oceanic the figure iy 23 percent.
Only in the Philippincs arc 40 percent of the stalf membery are female
(Spnng, 1989:409).

[n most extension situations, even the term “farmer” hay hecome gender stereotypic. Bxtension
practitioners {requenty refer 10 8 male farmer operator as the farmer and 0 2 female counterpart as the
farmer's wife orrelative. In this context, therefore, women exist simply as invisible farmers, It has been
obscrved that this status of women in brought about by the pracrice of upholding men as heads of
households repardless of who actualty contributes more to the family. This state of affairs hag serious
impiications for extension media:

Frequenlly, information aboul new echnologies develuped in agrdcultural
programmes ends wo be communicated only through male information
networks. In some secieties information about technologies is diffused
onty slowly, ifarall, from mer to women even within a honsehold. Female
farmers avz clearly disadvantaged in leaming about new lechnologies if
they cannot partlicipale in male-orented dissemination programmes
{(Wolnwiac el al, 198980

Exlension media play akey role in the desipn and execution of extension activities. The concept
“media” has been vanously defined, This paper confines its meaning to that put forward by the Oxford
Advanced Leamer’s Dictionary (19907 as means of mass communication, with such cramples as
elevision. radio and newspapers. This definitien 15 alse shared by The Longman Active Swady
Dictionary of English (198%) which describes media as a method for giving information.

Extension media are part and parcel of nstructional media, According to Ferlach and Ely,
“medie” denves [rom Smediom ™ which can be broadly conceived as “any person, material, oravent that
cstublishes conditions which enable the learner to acquire knowledge, skills, and atttedes™ (Gerlach and
Ely. 1980:241). Gerlach and Cly conceptualize media as constituting materials and eqeipment. A still
piclure is, in this comext, an example of materials and 4 projector with which to show itis the equipment.
In more modern jargon, the materials and equipment which store andfor trapsmit stimuli or content
constitue “hardware” while-the stimuli or contents which are siored and transmitred are referred o as
“software™. A related dimengion is that of technigoes. Thase are procadures for ntilizing materizls and
cquipment o transmit stimuli or messages.

Experience has revealed that the polanzation of extension services by gender has also, inturn,
influenced extensionmedia. That is, the assumptions and premiscs generally held concerning penderand
extension posc serious challenges to the mamner in which exiension messages and innovations are
packaged and disseminated as well as the choice and use of extension materials and equipment. The
results of a recent preliminary survey of selected exiension media, as discussed below, poini to this
general observation.

PRELTMINARY STUDY OF EXTENSION MEDTA

A prefiminary study of selected extension media was receatly conducted, with a view 1o
analyzing tha extension contents or messages in the context of gender role siergotyping. Four media were
selected for study. The selection of media for the sudy was based on their immediate availability for
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analysis al the time of the swudy. These media were:
1. Ukulima wa Kisasa - a newspaper produced by the Ministry of Agricolturs,
Livestock Development and Cooperatives. Only [ lssues covenng the period
Septernber, 1985 w0 August, 1990 were obtained and analyzed.

2. Daily News - the Sawurdayedition thathas a section on Veterinary and Agriculturs
was selected. Some 20 issues were analyzed. covering the period July 6 to November
1o, 1991].

3. FAO filmstrips - only seven were available in the collection of the Institute of
Continuing Educacion at Sokoine University of Agricultere and all of them wewe
analyzed for conent.

4. Selected extension programmes gired by Radio Tanzania Dar es Salaam were
gxamined in relalion to the tme during which they are broadeast,

Preliminary Findings
A number of preliminary observations can be made ar this poa).

1. Portrayal of Women as Major Producers

The Daily News portrayed woman as major producers tn only 10 povent of the
topics studied while Ukulima wa Kisasa portraved them likewisc in 31 percenl of the
-topics. This frequency 18 quite low and at variance with the reality thal apcubtural
production in the Third World has largely been the wask of women. In Afidca and Asia,
women are said o conribute 60 - 80 percent of the apricultural labour foree and in
Tanzania as much as 97 percant of the rural female workfores is engaged in agriculture.

2. Palarization of Activines in the Community

The Daily News and Ukulima wa Kisasa porteayed the following as feniale -
orienizd topics of activities: collecting fuelwood: cleaning latrines; healch, nutriton and
childcare; weeding, harvesting; and reduction of workload. Activiizcs portrayed worc
exeniFation: exposure to new wchnologies and cleaning the yard.

Mos, messapcs on new techoclogpies were addressed o male clientele. Interastingly,
attorts to reduce workload for women were largely focused on the introducion of new
technologics for men. IL was considered that in this way men would nltimately be drawn
intocarrying nutso-catled raditionally female-oricated roles. Consegquently, the frequency
with which topics on technotogy addressed male-onenied activities was about 130
percent.
3. Stereotyping of Extension Messages

The filmstrips observed demonstrated gender stereotyping of exlension 4civilies
and extension clientele. Table | summarises the key observations. In generdd, the content
of the filmstrips stadied reveals the following:

i} Extension work is perceived as male's responmb:hty {mly the
cases whene traditionally female-oriented messages are being
disseminaied is one often likely to see an extension worker
portrayed as [emale.
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ii) Responsibility for matters related (© nuuition, health, childearc, family
and food production is perceived as almost exclusively for female
clientele. '

iiiy  Such responsibilities as leading, organizing, decision-making and inno-
vating tend to be attributed to male clientele.

Table 1. Gender Stereotyping of Extension Messages

Title of Filmstrip Orbsarvations

Soybeans Part [I: *‘Late Eat Them " The onby man in the filmstrip is shown as
“tarther” in a Tamily of five. The rest of
the SITIp Shows woen alone praparing

sovhean products. Preparation of soybean
prvfects is percerved as o female’s task

Exiension Agent Exlension worker is male while the -
extension messapes 15 inlended for
[emule recipiatts.

“Wyakula vys Kuevotia” Mezsapge iv focesed oo women, food and
children. No meation of rmen. The opic oo
foodstulfs is copsidersd fomals domain.

Focus on the Family bicstly womean appear, Messaye is alout
fund, waler, market, hospltal and
gardening, all of which are conpiteyed
women"s dornain. Two men appear in oaly
2 ot of 45 shots and are parirayed a8
“advizers™ 1o the wamen.

Pest Control-Grain Storage Men appesr af planninig stage and dunng

Far I constoction of prain sloragps strociene,
A WoInan appears sewing a stomape bag,
winoewiog and flnelly ata table caling
with Lhe [umily,

Mutrilior Baky and roother arc ai the cote of the
message, Message is directed o wornen,

Tesling New Ideas: Mew Maize Oily men partivipate in plinoing and
instroglion, Flapning is perceived as
ratle domair. Wew ideas are directed
to make clientels.

4, Access 10 Exlension Messages
Radio Tanzania Dar es Salaam can be cited as a very inportant extension medivm. Some
of its key rural development programmes with potential extension irupact re shown in
Tahle 2.
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Table 2. Selected programmes on Radio Tanzania Dar es Salaam

it e — T

—_—

Name of Programme
Misitu ni Uhai
Mkulim.a wa Kisasa |
Pamba

Chakuda na Lishe
Mkulima wa Kisasa IT
Elmu ya Watu Wazima
liendeleze

Jifunze Ushirka
Chakula Bora

Tija na Maendeleo
Afya ya Jamii
Jiendeleze (M}

Siri ya Afya Bora
Korosho

Mali Asili

Elimu ya Watn Wazinia
Shambani Jurna Hili
Pareto "-Tanzania
Maendeleo ya Jamii

Washirika

Wanawake na Maendeleo

Day Aired

Monglay

" Monday

Monday
Mﬂﬁday
Tuesiday
Tuesday
Tuesday
Tuesday
Wednesday
Wednesday
Wednesday
Thursday
Thursday
Thursday
Thursday
Friday
Friday
Friday
Friday
Saturday

Sawrday

Time Aired .'
2.45 - 3.00 p.m.
5.45 - 6.00 p.m.
7.15- 7.30 p.m.
9.45- ll}ﬂﬂ p.tm.
3_15- 7.3 pm.
4,15- 430 pan,
5.02- 5.25 p-m,
525 - 5.30 p.m.
6.15- 6.30p.m.
6.30 - 6.45 pr.
6.45 - 7.00 p.m.
2.15- 23 p.m.
315- 530 pm.
645 - 530 p.m.
10.45 - 11.00 p.n.
3.15- 3.30p.m.
6,12 - .45 p.m.
6.45 - '?.DD [
10,30 - 1L0U p.m.
6.15- 6.30 p.m.

11.00-11.30 p.m.




Tahle2 shows that extension prograni mesare penerally aired everyday, including weekends, The
programmes are mostly broadcast daring the afternoons and evenings, Usaally, afternoons and evening
are considered as convenient and suitable for airing such programmes. The assumption usually made is
that most people would be at home and, therefore, likely lo dune in and listen to their radio sets. While
it 15 true that both menand women are likely to be at home-during such times, their preoccupations would
seem to differ. Man are likely to be resting and lisiening to the radio. Women, on the other hand, are likely
{0 be preoccupied with variens activities in the househald and therefore not being actively present and
available to listen to the radio.

Table 3. Rural Women's Time Spent on: Daily Activities

AcClivily N Avcrage time (1ours)
Foid presaration 3.5%
Weorking on [am | | 3.32
Fetching water - (.46
Collecting ﬁmxx;ﬁfad | 026
Childeare | 0.14
Washing and t.:le::aning. {155
Other chores | 2.40
Resting between activitiés | 2.20)
Tol 1296

Soorce: Tanzama/DANIDA Water Masterplans, 1985

It has been established that in addition 1o the aormal day-to-day productive responsibilities,
women. cspecially those in rural areas. play a vital role in biological and social reproduction responsi-
hilitics. Conscquently, 45 can be seen from Tables 3 and 4, 2 woman's precccupations end 10 be in
conllict with the broadcasting schedule for extension programmes {Table 2).

. As shown in Tables 3 and 4, 2 woman's day has a workload of about 10 - 16 hours. The activities
iypically caried outl by women are those thar are waditionatly perceived as female-oriented and include
food preparation, fetching water, collecting firewood, childeare. washing and cleaning. Tn addition, they
also work on the Tam. ' ' B
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According to Table 3, bictogical and social reproduction responsibilities take almost 75 pereent
. pfa wonan’s day. Whereas rural males can afford a continuous bleck of fime o rest, and perhaps hston
_ moreactively to the radio, females restin berween activities for very brief moments, Therefore, whereas
" female clientele might appear, from Table 3, to have about 2 hours of rest daily, this time peried is only
curnulative and does not provide conducive epportnity for active listening o radio programmes.

‘Table 4. Women’s Daily Workload.

’ Task : _ . Average Tiroe [(haurs)

(Waking up at 5.00 2m.)
Preparing for farm work (.05

Tetherng goats and walking to the field

{with child on the back) - .72 _
-Harvesting (untl 3.00 p.on} - | : 875
Collesling fastwiond ' 1.0G
Fetching water and bathing children and seif - 240
Washing utensils used during previous night 0.50
‘Meal preparation ' | t.50

'. St:r;.'ing. food and eating (going to bed |

a2 pm.) ' ' SULY

Total - - | 11.5:_::“::.

Source: Adopted from Kaharananga (19805,

As can be seen in Tabls 4, the activities in which women engage are diverse and varlable from
scason to season. Generaliy, women begin their day at around 5.00 a.m. which is when Radio Tanzanta
Dur es Sataam goes on their air. They engage in various tasks and retire late in the day. Ironically. some
programmes, sueh as “Chalkula and Lishe™, “Muli Asili” and “Maendeleo ya Jamii” are aired aftzr maost
women have retived o bod. At this tme most of them aee too exhausted to benefil from any ot thess
M POTEANL PrOgrammes.

SUMNMARY AND CONCLUSION

Agriculiral extension constitutes communication and education. It requires extensive use of
media. Philusophical considerations, socio-cultural factors and economic forces are among the elements
that have influenced the tendency w0 marginalize female clieniele and 10 the preferential treatment of
male clientels in the extension process.



Preltiminary analysis of the content of exlension messages being communicated through selecied
media hag shown that these messages are not sufficienty gender sensilized. The major actors are usually
male and.the messapes portray substantial sex role stercotyping in favour of male ¢lientele. This is
regardless of whether o not the acwal and inkoded recipients of the messages are males,

Censequently, the need for gender sensitive extension media cannot be overemphasized. Given
that extension information is power, the production and use of gender sensitiive cxiension media is a
vscful starting point lowards empowerment of women in agriculture. Available exension media -
newspapers, flimsuips and radio — are yet o be adegualely gender sensitive, This is, in part, areflection
af the basic assumplions on which extension work in Tanzania is based. These assumprion pase a great
<chalienge towards the production and usc of gender sgnsitive extension media,
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